
Above: Dark to Light's Ben Figueredo behind-the-scenes of SVPN's 
5th anniversary film series, filming Gail Severn in her gallery.
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DARK TO 
LIGHT
As SVPN commemorates our 5th anniversary, 
we sought inspiration from our own 
backyard. Historically the Sun Valley 
area is rich with its culture of innovative 
entrepreneurialism and a strong connection 
to traditions, rites of passage, and beloved 
long-time local businesses. Dark to Light 
Productions exists at the intersection of 
both. A fresh video storytelling team with 
visionary talent, Dark to Light captures the 
spirit of local entrepreneurs from newcomers 
to icons for a series of five newly-released 
short films highlighting SVPN's core values. 
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Above: Dark to Light 
Founder/Producer, 
Tyler Hendricks editing 
video. Right: Ben and Tom 
review footage in SVPN's 
office.

Facebook. For many of us this particular social media site is where we get our news, 
our daily digital hit distraction, the way we craft the message of how we want to 
be seen in the world. Many of us are utterly addicted. And, if you are a Facebook, 
Snapchat, or Instagram junkie, you may have noticed compelling videos featuring 
your friends, in the context of their local businesses, cropping up in your news feed. 
You recognize these entrepreneurs, you chat with them when you get your coffee, 
your groceries, when you shop for a house, go to the gallery walk, but somehow 
you’ve never seen them quite like this. In the stills these people are vibrant and 
the objects of their profession—the coffee roaster, ice cream, stunning house—are 
all somehow vivid and surreal. The image makes you want to click on the video. 
And, so you take two minutes out of your day and watch. You watch because this 
is no ordinary ad. This is art. This person you see every day when you get your.....
whatever...has been transformed. They are telling their story and it is interesting and, 
even, moving. When it’s over, you feel you know that business, that entrepreneur, 
better than you ever could. It sticks with you, what they said, the way the video was 
created, and it makes you not only feel more in love with that business, but somehow 
causes you to feel great joy about living in this community. 

SVPN chose the Dark to Light team to tell the stories of a range of long-standing 
entrepreneurs whom we admire in the five areas that speaks to the heart of our 
magazine: life, style, property, art, and dining. This month, we unveil five very special 
Dark to Light Production stories on our website and throughout our social media 
connections. Look for these stories highlighting SVPN’s brand values of real estate 
with Jed Gray, the Valley restaurants as told by Michel Rudigoz, Jack Sibbach of 
Sun Valley Resort, art by Gail Severn of the Gail Severn Gallery and, of course we 
couldn’t resist telling our own SVPN story about why we do what we do.
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BUT JUST WHO IS THE IMMENSE TALENT THAT IS DARK 

TO LIGHT? HERE, IN THEIR OWN WORDS, IS THE STORY 

BEHIND THE STORIES.

MEET THE TEAM TYLER HENDRICKS,  
 producer and editor
BEN FIGUEREDO,  
 producer and photographer
TOM WATTERS,  
 videographer and editor

QA
SVPN: How did Dark to Light begin? What are 
D2L’s core values?

Tyler: I worked as an intern at Plum TV, the local 
resort station, and discovered a lot of clientele needed 
online videos done. I had become a producer when 
Plum TV shut down, and had accumulated enough 
of my own money and equipment to pick up where 
they left off. I wasn’t planning on it at first but I 
had a lot of big clients from Plum TV call and say, 
‘Hey, we were halfway into the production on these 
videos and we need them done.’ I had no idea what 
I was doing. I basically thought I could finish them. 
I was just guessing on prices. That’s how it all kind 
of started. The idea started that day. What I really 
wanted to do was make D2L an avenue for creative 
people to come in and be able to earn a living because 
originally the hardest part for me was figuring out the 
business aspect of it—I knew how to edit and I knew 
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how to shoot, and I was only mediocre at 
those things at the time. Figuring out the 
business aspect of how to do this became 
my strength. Then I realized I needed to 
get a lot better people than me, creatively, 
involved in the company. And that started 
with Ben.

I went to an internship school in Texas and 
Ben was my desk mate. Ben had been there 
a year when I got there. I ended up leaving 
the school and he stayed as a staff member. 
But I saw this status on Facebook about 
wanting to go into the mountains. So I said, 
‘I live in the mountains.’ And I liked that 
Ben was excited because he was one of the 
best cinematographers I’d ever seen. 
I figured if I could get him to move 
here, it’d be incredible. So Ben came 
for a month.

Ben: That was in 2012 right after 
D2L started; I was just going to 
come for a summer. Then I decided 
to stay; I met a girl, got married, 
Tyler paid me money, so I stayed! 
I didn’t plan on working for him, I 
was just going to help Tyler while 
being on vacation. It was never 
really an official thing.

Tyler: We were working out of 
my parents’ basement.

Ben: It was kind of a gradual 
thing. I definitely fell in love with 
this place. I come from California 
and being in the mountains 
reinvigorated my creativity and became 
an inspiration. Now I was getting outside 
and that helped my imagery. I started 
photographing landscape a lot more and 
the outdoors influences my creations. For 
me, building the company into what it is 
now has been a difficult process. We all had 
part-time jobs at times. But it’s been a fun 
process getting to where we are now; from 
Tyler’s vision of bringing in those creative 
people, we still want to do that. When we 
get bigger and have more projects, we’ll 
need more people to help us. 

Tyler: A huge thing for me is that I know 
so many creative people out there. We even 
contract a lot of people throughout the U.S. 
But they just don’t know how to make a 

living from what they’re doing, they just do 
it because they love it. After Ben came in, 
I had known Tom for a while, he’s been in 
the Valley a while. He showed interest in 
editing and video. I gave him an edit to see 
how he would do and that was his learning 
process of how to do it. Then Tom went to 
Australia for a year.

Tom: I had gone to Belize for 2½ months 
and had seen some really inspiring videos 
and saw what a great way to communicate 
video was. I saved up and bought a camera. 
Then I went to Australia and filmed a lot 
and edited. I was on this trip making videos 
as I went and the trip was totally out of my 

comfort zone. I came back, broke, and had 
a ton of footage.

Tyler: When he came back, I had an 
office.

Tom: I was working at St. Luke’s when I 
came back.

Tyler: I gave him an office to develop 
his creativity. I wanted to see him develop 
the film he had made in Australia and he 
basically became a master editor in the 
process. 

Tom: I realized with video, everyone has 
something to say and you can say it really 
well with video. Especially collaborating 

with all of us and what we’re each good at 
and brainstorming ideas.

Tyler: Before Ben and Tom, we were 
just shooting what clients wanted. Just 
going in, doing basic interviews, getting 
the shots we needed and doing a creative 
edit. And kind of trying to do the best we 
could within the editing process. Then we 
decided it was time to start really diving 
into the story element of businesses, what 
people had to say about themselves, the 
struggle of starting small businesses, and 
kind of bringing that out and revealing 
it to the public. Here’s a different kind of 
video that we really pre-plan and we tell a 

story about your business instead 
of just showcasing your business. 
That seems to be the route we’re on 
right now and we want to continue 
evolving that.

SVPN: Tell me about the SVPN 
Anniversary film project and the 
process.

Ben: We started by meeting with 
SVPN publisher, Justin Williams. I 
had ideas and Tyler did too. We get 
the ideas churning with the client 
and then with this one we really 
wanted to make sure we did a lot 
of pre-planning before we did any 
shooting or interviews because we 
had to be really concise, we only 
had 90 seconds to tell the whole 
story. We wrote out outlines to 
make sure we were all on the same 

page. Pre-production is a huge thing, it’s 
where most of the creative process happens.

Tyler: Instead of making a typical Sun 
Valley resort video, the SVPN Anniversary 
Project is a look at people who have thrived 
in this community and who have indelibly 
shaped the town. That was a huge goal, to 
showcase people that some people probably 
don’t even know about.

Ben: And it was a challenge because we 
can’t highlight everyone but we’re trying 
to be inclusive through the lens of one 
person. We’re trying to tell a person’s story 
in a way that represents their industry and 
entrepreneurial spirit in the Valley.

“Instead of making a typical Sun 

Valley resort video, the SVPN 

Anniversary Project is a look at 

people who have thrived in this 

community and  

have indelibly shaped  

the town.”  

—Tyler Hendricks,  

D2L  

Producer and Editor
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Above: Michel Rudigoz and Cristina Cook toasting at Cristina's as part 
of the anniversary film series. Below Michel Rudigoz discussing food 
with Scott Mason at Town Square Tavern.
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Tyler: The Michel Rudigoz piece is a good example—he was kind of the 
star, interviewing several restaurants but also telling a broad story. The broad 
story is the risk and the reward but not the typical reward. The reward is 
being in a place you love.

Tyler: People who live and visit here may have a certain perspective of the 
icons we filmed, but the video breaks down the barriers and shows them in a 
new light.

Tom: If we’re having that experience just making the video, then hopefully 
people watching get it as well.

Tyler: Normally we try to get all the shots done and then edit but for this 
one we definitely had to edit and put it together and then see where the gaps 
were. 

Above: SVPN Publisher Justin Williams behind the 
scenes at the filming of the 5th Anniversary film.
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Ben: It was kind of hard at some points because it was almost 
like we didn’t know what we needed until we saw it.

SVPN: And do you all put a hand in the editing as a group? 

Tyler: We all definitely helped plan the stories; some people had 
more involvement in some. Ben really took on the Jed Gray piece, 
Tom took on art. 

Ben: All three of us are producing all of them. Tyler directed the 
restaurant piece, Tom and I did the Gail Severn piece together.

Tyler: I wrote the outline for Jack Sibbach’s and Laine edited it. 
Ben handled all the color grading.

SVPN: What are you bringing to a client? Why should a client 
make a video as opposed to another medium? What is the role of 
film in a business or the future of film in this particular valley’s 
business economy?

Tom: We should start by saying that we’ve all been on the same 
page from the get-go. None of us are greedy in this business. 
It’s more important to us that we actually give something to the 
client that is worth it for them. With a video, we’re trying to say 
something really powerful about that business. 

Ben: Video is a powerful means of communication. I think it’s 
something like 90% of content consumer online is through videos. 
You can communicate so much in a short amount of time. It lets 
people see into the heart of the business. When you hear and see 
someone talking, especially the owner, it builds trust. The small 

business stories are just a small sliver of the idea. A video dives into 
their story and helps build trust with that brand. People care about 
people more than a product or logo. Even for us, going into these 
businesses, it made us want to go to those businesses after getting to 
know them. You almost feel more involved at that point; you feel 
like you’re a part of it.

Tom: There are businesses I didn’t even know existed and I’ve 
lived here 16 years. Like we went and interviewed Lacey at Yellow 

Belly ice cream and after getting to know her, we 
seriously were getting ice cream all the time. After seeing 
a video, it’s on your mind and you have a face to that 
business now. It has a depth to it now. You know the 
history and you’re familiar with it. 

Ben: The stories make the businesses and their owners 
relatable. You feel like you have a relationship with 
them. In real life, you can’t relate to every customer the 
way you can with a video.

SVPN: What kind of camera equipment did you use 
for the SVPN Anniversary Project? 

Ben: For the SVPN films we used the 'Blackmagic 
Designs URSA Mini' Digital Cinema Camera. This 
is the first project we've used this camera on and it far 
exceeded my expectations. Compared to the standard 

DSLR cameras that everyone is using to shoot video, the level of 
detail and quality the URSA allows us to capture is on a whole 
other level. We can shoot 4K and true slow motion. With DSLRs, 
for the most part, what you see is what you get and they don't 
allow very much room for editing the look of your images in post 
without losing some quality. I was super impressed with how much 
I was able to really control the colors and overall look of the image 
that came out of the URSA Mini. We shot in "Film" mode which 
gave us the most amount of detail in the highlights and shadows, 
so the image that comes straight out of the camera is very flat and 
dull looking (as you can see in the before and after images) but this 
allows me to have control over how I want it to look and still retain 
as much detail as possible.

We are always looking for ways to go a step above with each film we 
make and bring the very best to the table for our clients, whether 
creatively or practically, and adding the URSA Mini as our main 
camera I feel is huge step in that direction. 

SVPN’s Anniversary Project is available online now for viewing 
at svpn-mag.com or vimeo.com/spvnmagazine.

Dark to Light Productions
16 W Croy St, Suite L | Hailey

208.928.6272 | darktolightproductions.com
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